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Teaching Winery & Greenhouse
The Niagara College Teaching Winery needed a website 
to advertise available products in their wine store.

Convergent Telecom
Convergent Telecom, a local Blackberry retailer, needed 
a new website design to advertise its products, as well as 
a content management system to manage website data.

Web Design & Development 
With so many different components to a website, it’s 
important to follow a predetermined process.

Our Process:  

1. Meet with the clients to better understand their 

Students in Applied Research Training
The newly launched student portal (START), was 
developed as a tool to showcase research projects within 
Niagara Research. It also featured a section to post 
upcoming research positions, researcher biographies,  
research news, and more.

needs and the requirements of the website.

2. Research the best way to approach the project, 
and select the technologies necessary to develop 
the website.

3. One or more design concepts are created and 
presented to the client.

4. Once a design is approved, the design is 
transformed from an image to a static website (html 
/ )

This system was adapted by several colleges throughout 
Ontario and phase 2 of the student portal is now 
underway. 

Niagara Environmental Sector Team

http://www.ntwinery.ca 

The Niagara College Greenhouse also required a website 
to make information, about their in-season plants that are 
available to the public

http://www.convergenttelcom.com 

/ css).

5. If any custom content management, or server side 
interaction is required, a developer will write the 
necessary software to make it functional. 

The NEST website was created as a means for local 
environmental organizations to post their information 
online in a central location. The system includes a custom 
content management system to moderate content;content
is 100% user driven. 

available to the public. 

Captions to be set in Times or 
Times New Roman or 
equivalent, italic, between 18 
and 24 points. 
Left aligned if it refers to a 
figure on its left. Caption 
starts right at the top edge of 
the picture (graph or photo).

Niagara Research Website 
With Niagara College’s recent new branding in mind, 
Niagara Research’s website received a facelift. 

Front page of student portal

http://www.niagaracollegegreenhouse.com/

http://www.nestniagara.com

Both websites were structured in a similar fashion to 
allow the reuse of code, and a consistent look and feel 
across college department web pages.  Both websites 
are maintained using a custom content management 
system, also developed in house. 

Captions to be set in Times or Times New Roman or equivalent, italic, 18 to 24 points, 
to the length of the column in case a figure takes more than 2/3 of column width.
http://studentportal.niagararesearch.ca http://www.niagaracollege.ca/research

Student Biographies


