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Conclusions

This study would have benefited 
from organizing focus groups 
�E�D�V�H�G���R�Q�������F�D�W�H�J�R�U�L�H�V�����µ�L�Q�G�X�V�W�U�\��
�H�[�S�H�U�W�¶�����G�R�Z�Q�W�R�Z�Q���E�X�V�L�Q�H�V�V��
owner, and downtown arts 
enthusiast. 

Moreover, to round out the study, 
it would be beneficial to conduct 
an additional qualitative study 
catered towards downtown 
residents to determine their 
perspectives and the impacts of 
downtown revitalization.

Aim

Based on the literature from previous cases 
of arts based gentrification projects, it is 
unclear what impacts the revitalization 
efforts are likely to have on the two cities. 
This research study determines the issues 
related to development that may impact arts -
based revitalization efforts in St. Catharines
and Niagara Falls, Ontario.

Introduction

The overall business focus of 
the downtown centres of both 
Niagara Falls and St. 
Catharines , Ontario, are about 
to undergo major changes. The 
governments of both cities 
have made major investments 
recently in their struggling 
downtown cores, in an attempt 
at revitalization.

The answer that both 
communities have come to is 
one of generating interest and 
employment downtown by 
focusing on cultural product 
offerings, specifically the arts. 
The city of St. Catharines , with 
a combined $54 million 
pledged from the local, 
provincial, and federal 
governments, and a 
partnership with Brock 
University, will break ground in 
2010 on the new Brock 
University Centre for the Arts, 
expected to open in 2012 to the 
public. Similarly, through its 
Community Improvement Plan 
(CIP) the city of Niagara Falls is 
guiding its downtown core 
down a path of cultural and 
artistic based regeneration.

Method

�ƒDesign : Qualitative

�ƒSample: This research study uses the 
expert sampling approach, which uses 
participants most knowledgeable about the 
subject of study. 

�ƒInstrumentation: In -depth personal 
interviews

�ƒData Analysis: Qualitative data analysis 
was used, as it shows the patterns and 
relationships that arise from the data, 
which is beneficial to the scope of this 
study.

�ƒLimitations: Since revitalization has not 
broken ground yet, and there is no 
concrete quantitative data supporting the 
success of revitalization, it is difficult to 
determine whether or not the qualitative 
�S�H�U�V�S�H�F�W�L�Y�H�V���R�I���µ�H�[�S�H�U�W�V�¶���Z�L�O�O���E�H���F�R�U�U�H�F�W���R�U��
not. 

Results

After analyzing the research, three dominant 
themes emerged, which are categorized as; a 
sense of place , community stakeholders , and 
economic investment . Sense of place refers to 
the community, local heritage, and level of 
safety in the downtown areas, while 
community stakeholders refers to the increase 
in social wellbeing based on the stake 
individuals have in the revitalized area. 
Economic investments relate to the 
attractiveness and desirability of the 
downtown area for individuals and businesses 
alike. 

The research shows that for the revitalization 
to be successful there must be a creation of 
�Q�R�W���R�Q�O�\���D���µ�V�H�Q�V�H���R�I���S�O�D�F�H�¶���I�R�U���W�K�H���S�H�R�S�O�H���Z�K�R��
reside downtown, but for the people who 
intend to visit the area. Businesses in the 
revitalization zone will thrive if and only if they 
are offering unique experiences that visitors 
can only consume if they visit the 
revitalization area.

Both the research and the literature support 
the notion of needing a source of mass in the 
downtown area that can only be achieved by 
increased permanent residency. This volume 
of individuals would not only increase 
business traffic, but also have positive social 
pressure on the revitalization efforts. 

What can be determined from the research is 
that once the revitalization efforts are 
complete, businesses that capture the 
�S�U�H�Y�L�R�X�V�O�\���G�L�V�F�X�V�V�H�G���µ�V�H�Q�V�H���R�I���L�G�H�Q�W�L�W�\�¶��
customers are looking for, and offer unique 
retail, service, and entertainment experiences 
will be the most successful. 

Recommendations

For revitalization to be a 
success, there must be a means 
for individuals to live within the 
zone and a willingness for 
people to do so. Based on 
participant responses, if this 
idea were to be applied to the 
development of the 
revitalization strategy in 
downtown St. Catharines , the 
project would be likely to 
succeed.
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