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ACCOMMODATING QUEBEC 
TOURISTS

�‡ ���������R�I���W�K�H���U�H�J�L�R�Q�¶�V���K�R�V�S�L�W�D�O�L�W�\���	��
tourism businesses said that they 
�Z�H�U�H���D�Z�D�U�H���R�I���W�K�H���³�E�R�Q�M�R�X�U��niagara
�F�D�P�S�D�L�J�Q�´����

�‡ 72% stated that they did not require 
any more material from the 
�³�E�R�Q�M�R�X�U��niagara �F�D�P�S�D�L�J�Q�´��

�‡ Nevertheless, over 90% expressed 
interest in receiving more French 
training for their staff (if it was 
available for free).

Objective

THE OBJECTIVE OF THE 
RESEARCH WAS TO DISCOVER 

THE POTENTIAL OF THE QUEBEC 
MARKET AND WHAT THEY OFFER 

IN TERMS OF REVENUE AND 
FUTURE GROWTH FOR THE 

HOSPITALITY & TOURISM 
INDUSTRY IN THE NIAGARA 

REGION. 

Introduction

This research was initiated and 

executed by students from Niagara 

College Canada in partnership with 

Toursime Franco-Niagara in the winter 

of 2010. Tourisme Franco-Niagara is a 

partnership between Tourism Niagara of 

the Niagara Economic Development 

Corportation, Club 2000 Niagara inc, 

and Venture Niagara Community 

Futures Development Corporation. 

Method

The research was conducted in two 

stages �±a qualitative survey followed 

by a quantitative survey. Firstly, a 

survey containing 5 questions was 

sent to managers from local hospitality 

& tourism organizations. 

The answers from the first survey 

helped to create a second survey, 

which was more detailed. The second 

survey was sent to managers and 

receptionists who worked in 

accommodations, attractions and 

wineries in the Niagara Region. The 

surveys were conducted  from 

January 11th, 2010 To April 6th, 2010.

Our Findings

Quebec market charisma

�‡ 75% of organizations in Niagara are 
monitoring the Quebec market by 
postal codes, websites, credit card 
bookings & through check-in tickets.

�‡ According to local businesses, the 
Quebec market generates between 
2%-10% in revenue.

�‡ The average length of stay for 
Quebec tourists is approximately 2.5 
days. 

�‡ �2�Q���D�Y�H�U�D�J�H�����4�X�H�E�H�F�¶�V���P�D�U�N�H�W���V�K�D�U�H��
is increasing and has been 
increasing for the last few of years, 
in spite of the recession.

�‡ The Quebec market has potential for 
repeat business.

WHAT DO QUEBECERS WANT?

�‡ THE ABILITY TO COMMUNICATE 
WITH BI-LINGUAL STAFF AT 
HOTELS  AND ATTRACTIONS IN 
NIAGARA.

�‡ MORE WINE & 
ACCOMMODATIONS PACKAGES.

�‡ MORE CYCLING  PACKAGES. 

�‡ ADDITIONAL INFORMATION 
ABOUT LOCAL ATTRACTIONS, 
ESPECIALLY WINERIES AND 
CYCLING. 
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