Introduction

A segment within the hospitality industry that can have the
potential to thrive or fall flat during this recession is the market
of destination weddings.

A destination wedding can be defined as any ceremony that
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Over the last year we have seen a dramatic change in the way
consumers are spending their money. Although we have been
faced with one of the worst financial storms, the wedding
market is still going strong, whiahdicate darge market for
destination weddings.

The focus of this research study isto analyzZe R XSO H |V
decisions to purchase destination weddwmgse alteredluring
the most recentecession.

Aim

This research aims to understand whether or not couples will
feel obligated to save money during a recession by celebrating

with a traditional wedding.

Destination Weddings during an
Economic Recession

Method

Design

+Qualitative Method of expert sampling

Study Participants

+Data collection is based on five industry professionals with
In-depth knowledge of destination weddings and current
market trendsThese individuals consisted of exceptional
wedding planners and destination wedding travel agents in
the Niagara Region and Greater Toronto Area.

Instruments

+Through an interview process, open ended questions were
asked to start the flow of conversation. These questions
allowed for more irdepth information through greater
explanations to be put forth for our end results.

Data Analysis

+All five interviews were either transcribed and/or fully
reviewed.

- All Interviews were further broken down into common
themes, to help make better conclusifsos thefinal
analysis

January | February | March | April

Research Travel Agents and industry specie
Select participants suitable for research

Contact participants in introduce scope of
research required

Create questions to be used
Set up interview date and times
Conduct first interview

Modify questions based on information
received from first interview

Conduct remaining interviews
Transcribe interview

Analyze all data received

Formulate data findings

Create written report

Make any necessary changes required

Thetable abovas an outline of the time budget that has been prepared in order to
ensure a successful competition of the research gathered throughout this process

Results

Three themes present are:
1. Changes within the Industry

- Beginningin 2009 business was extremely slow, but picked
up soon after and has remained constant with bookings into
2010 and2011.

- Some ofthese couples are planning a separate trip after the
wedding at either a more secluded location or higher end
Island for theihoneymoon.

- Two-thirds of the participants noted that there was a
noticeable increase In the overall size of the weddings
between 2008 and 2010

2. Demographics

- Fell into the Generation Y category, as four out of the five
participants agreed that the couples utilizing their services
were within 28 to 35 years of age

- 60% of the participants expressed that the couples were
already quite knowledgeable on the topic and knew that
they were set on having a destination wedding

- Increase use of the internet to gain knowledge

- The bride tends to make most of the decisions, but many
participants also fethat many decisionsere mutual
between both the bride and groom

3. Financial Issues and Concerns

- Participantdound that couples were workimgorein
order to have more money available for their dag.

- Couples asked more guestions, to feel more comfortable
spending their hard earnetbney.

- Tour companies offering discounts and promotions (free
upgrades on services, free accommodations after a certain
amount booked), provided aradded bonus and smart
strategy forcouples.

- Couples did not make significant changes to the dollar
figure of their budgets, but rather how they would make
themwork.
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Conclusion

The findings of the research show that there is a positive
relationship between an economic recessionlamIX SO HV
decisiondo purchase destination weddings. Through the
research questions participants have confirmed that couples opt
for a destination wedding as it iIs an economical way to get
married, and that couples are now getting married well into

their twenties and seeking differamaysto tie the knot.

What is unclear in this research is why couples initially hold
back on planning or purchasing destination weddings during
the first stages of an economic downturn. Further research
could determine If this trend is due to lack of knowledge of the
option, cautious consumers, or lack of available products that
cater to the wants and needs of the couples.

It is recommended that businesses make themselves aware of
the opportunities that arise in the wedding market during a
UHFHVVLRQ
market as couples are looking for ways to cut costs by doing
more hands on projects, and are also looking for bundling of
products and services. This creates an opportunity for
companies to create packages and deals that can be available
specifically during a recession.

Destination weddings are a new and growing trend. This
research serves as reference to begin forming new research
designs that will confirm and strengthen the theory that had
been formed within this report. As this is a new trend with
limited literature this research serves to validate the positive
relationship between an economic recession and destination
weddings.
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