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Conclusion

Each question showed an increase in knowledge 

of B.C. after the Olympic Games which can be 

explained through marketing, branding, and 

promotions. Although the knowledge increased 

was not a significant increase, this may indicate 

that fact that there is more room for growth in 

marketing, branding, and promoting 

throughout the games to increase destination 

awareness.  The importance of the results will be 

used for future host cities holding Olympic 

Games and for travel and tourism students.

Aim

Mega events such as the 2010 Vancouver 

Olympic Games attracts millions of viewers 

worldwide through television and internet 

broadcasting. Based on this information, if a 

country hosts a mega event, travel awareness should 

increase due to the marketing, branding, and 

promotion of the event. 

The purpose of this study is to develop the 

relationship to aid future host cities of the Olympic 

Games in successfully creating destination 

awareness before, during and after the event.

Abstract

This researchreport examineswhetherhosting the

2010 Winter Olympic Gamesin Vancouver,British

Columbia has created destination awareness. It

exploresthe knowledgeof the studentssurveyedto

seeif it increasedaboutB.C. prior to and after the

Olympics. This researchsuggeststhat it is through

marketing,brandingand promotion that destination

awarenessoccurs. The benefitof this researchis for

future host cities of mega events regarding

destination awareness,as well the entire tourism

industry.

Method
A survey was conducted that was handed 

out once before the Olympics to 150 students and 

then again to another 150 students after the 

�2�O�\�P�S�L�F�V���Z�H�U�H���F�R�P�S�O�H�W�H�G�����2�X�U���L�Q�V�W�U�X�P�H�Q�W�¶�V��

validity is convergent validity, which occurs 

when a new measure is found to be related to 

another previous validated instrument that was 

designed to measure the same concept (Riddick 

& Russell, 2008).

Data Collection Procedures

The data collection was a survey 

questionnaire with closed and open-ended 

questions. Our first set of surveys were 

conducted during January 2010 and February 

2010. After the Olympics were completed the 

second set of surveys were handed out. After all 

sets of data were collected they were analyzed to 

see if there was any change in knowledge of 

British Columbia, and whether or not the 

Olympics had an impact on this awareness. 

Data Analyses

During the second week of February, these 

results were inputted into SPSS. After the second 

set of surveys were handed out, the data was 

entered during the fourth week of March. The 

data was then analyzed to see the change in 

knowledge of British Columbia. Each question 

was carefully analyzed and compared to see if 

there were any changes. 

Results

The following illustrates changes in respondent accuracy 
between the first set of surveys (prior to Games) and the second 
set of surveys (post Games).

Question 3 asked participants to name up to four major 
cities in BC; The results show that there is a slight increase in 
students naming four major cities and being able to name three 
major cities.

Question four shows interesting results when respondents were 
asked, �³�%�&��is home to what large origin of people that are 
participating in the Vancouver Olympics Games�"�´��The results 
show a 24% increase in students that chose First Natives from the 
first set to the second set. (Figure 2)

Question 5 asked participants to name three cities that offer 
international airports to the public. The results showed a steady 
increase for two and three cities named (see Figure 3). 

Finally, question 6 provided a photo of a well 
known building in Vancouver and asked the 
participants to name the building. The responses 
for this question were evaluated on: 1) if they 
could correctly name the building, 2) if �W�K�H�\���G�L�G�Q�¶�W��
correctly name the building but named another 
building in Vancouver or BC, and 3) thirdly if they 
�G�L�G�Q�¶�W���F�R�U�U�H�F�W�O�\���Q�D�P�H���W�K�H���E�X�L�O�G�L�Q�J���D�Q�G���W�K�H��
�E�X�L�O�G�L�Q�J���W�K�H�\���G�L�G���Q�D�P�H���G�L�G�Q�¶�W���H�[�L�V�W���L�Q���9�D�Q�F�R�X�Y�H�U��
or B.C. The results showed an increase in students 
correctly identifying the building and also showed 
an increase in students naming other buildings in 
B.C. (Figure 4)
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